
Introduction to Online Marketing



What’s this Presentation all About?
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Who is Top Draw?

Business-focused and results-driven online agency.

● Experience: 22yrs, 19 in Internet Marketing

● Experts: 25 Internet Marketing Professionals

● One stop digital marketing partner

○ Build Websites + Online Marketing



Online Marketing Goal Framework



Goals: Sample
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Regular Old SEO



Why So Much Google Stuff?



Organic SEO



Keyword Research

How does your customer search for what you do?



Keyword Research
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Ranking in Organic SEO
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Ranking in Organic SEO







Keyword Research Tools: Moz



Google Search Console



Google Search Console



Local SEO



Local SEO
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Local SEO





Google My Business
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Business Locations on Other Platforms
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Reviews



Negative Reviews





Google My Business - Getting Reviews
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Google My Business - Getting Reviews



AdWords



AdWords
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Advertising via AdWords
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What is Remarketing?

• Remarketing is a way for you to show your ads to people who 
visited your website but didn't complete a desired action; for 
example, making a purchase or signing up

• It is a powerful way to stay engaged with your target audience and 
can radically improve return on investment for your marketing 
campaigns



What are the benefits of Remarketing?

More relevancy, more leads Remarketing increases the relevancy of 
your campaigns. You're targeting the right people with the right 
message

Wide coverage The Google Display Network reaches millions of 
unique internet users around the world

Message evolution With Remarketing you move from a generic 
message to a segmented message once prospects have visited your 
site and expressed interest



A user visits your 
website but does not 
make a purchase or 
complete an action

Google places a 
“cookie” in this user’s 
browser to show they 
visited your website

The user leaves your 
website and navigates 
through other websites 
on the Google Display 
Network

The “cookie” triggers 
your ad to show on 
these GDN sites. This 
gives you another 
chance to advertise to 
this user

How does it work? 



Performing AdWords
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Marketing Automation



Marketing Automation



Marketing Automation
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Marketing Automation
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Marketing Automation



Questions?

Full slide deck at: www.topdraw.com/presentations



Takeaways
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https://www.google.ca/trends/
https://www.google.ca/trends/
https://www.google.ca/webmasters/
https://www.google.ca/webmasters/
https://www.google.com/business/
https://www.google.com/business/

